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Abstract 
The objective of the paper was to critically analyse the impact of revised minimum wage rate on the 
competitiveness of different size garment manufacturers in Bangladesh. In doing so the paper adopted a case study 
approach and incorporated data from multiple case study companies. Notably, the paper aims to cover three main 
areas: industry conditions and its implications on profitability, the critical resources which are giving the large 
case study firms a competitive advantage and finally the impact of institutional change brought about by the Rana 
Plaza incident on different case study firms. Using relevant literature from these three areas the paper proposed 3 
hypotheses which were in turn tested and re-developed by using the primary data collected from case study 
companies. The findings from the research highlighted that the profitability of the garment industry became 
particularly low only after the imposition of minimum wage; however the profitability in mid-market segment is 
still comparatively higher. The study also identified the two critical resources that are helping the large case study 
firms to strategize better in relation to tackling the impact of minimum wage, which were “Industrial Engineering 
Department” and “Vertically Integrated Supply Chain”. Finally the study identified the change in institutional 
paradigm and stringent monitoring brought about by Rana Plaza incident had a more significant impact for the 
SME’s due to issues such as decoupling which were much easier to pursue previously. Finally the paper also 
outlined some strategies which SME case study firms could adopt in order to minimize the impact of minimum 
wage. Notably, the revised minimum wage increase was only implemented from December 31st 2013 and there 
hasn’t been much academic work in relation to the context; therefore the study aims to provide a first-hand 
overview of the situation prevailing after the minimum wage which could be in turn used for further research in 
the area. 
 
1.1 Introduction 
The Garments sector in Bangladesh is widely considered to be the life line of the economy, employing more than 
3.5 million workers. Notably, Bangladesh is the second largest exporter of garments globally and has exported 19 
billion USD in 2012 which is equal to 80% of the total export earnings of Bangladesh (Al-Mahmood, 2013 and 
Birsel, 2013). The country was widely considered to be the next biggest sourcing hub having good potential to 
overtake China which is now focusing on manufacturing technology related products. However, according to 
various researchers the main competitive advantage which Bangladeshi Garment manufacturers had been the 
ability to manufacture garments at a very low cost which was facilitated by the low wage rate in comparison to all 
the other major garment exporters (Bhattacharya and Raman, 1999, Razzaque, 2007 and Haider, 2007). Therefore 
the extent to which the new minimum wage is affecting the competitiveness of garment industry in Bangladesh 
will be an interesting issue to analyse. 
Notably, the tragic collapse of Rana Plaza which killed more than 1100 garment workers has brought 
about tremendous pressure from internationally community to improve the compliance standards of Bangladeshi 
RMG industry (Writhman, 2013). In the midst of this tremendous pressure and increasing level of protest by the 
workers for improving their living conditions, the government on 14th November 2013 increased the minimum 
wage to Taka 5300 (up by 76.66%) from Taka 3000 (which itself came into effect from November 2010) (The 
Daily Star, 2013). 
Competitiveness is generally considered as a vast concept. Its effects, adaptation and even its meaning 
differ vastly in context of one firm to another firm, one industry to another industry and even one country to another 
country. Cho & Moon (2013) also argued that there is not a generalized definition of competitiveness that is agreed 
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globally. However researchers broadly classify competitiveness in accordance to two parameters “price” and 
“quality”. Notably according to Haider (2007), various researchers identified issues related to price as the major 
determinant of competitiveness such as labour cost, prices of input, interest rate and exchange rate, the price factor 
is of particular importance for manufacturing industries. Whereas other researchers argued that non-price factors 
(e.g. innovation, design, after sales service) related to quality as the major determinant for competitiveness. At this 
stage it is again important to emphasize that the competitive advantage which Bangladesh had in this standardized 
global clothing manufacturing industry was its price which was largely influenced by its very low wage rate. 
According to Arrowsmith et al. (2003) such change in regulation in relation to minimum wage will be 
felt more strongly by the small firms. This is because not only the pay structure for the small firm in clothing sector 
are usually inferior (Mason et al, 2004), small employers are less likely to have specialised department in relation 
to purchasing, human resource, finance operations, therefore limiting their efficiency level to some extent. More 
importantly, small firms are more likely to have less financial strength in comparison to the larger firms which in 
turn makes them more prone to shocks (Yunus and Yagamata, 2012).        
 
1.2 Research Objective 
The main aim of this paper is to assess the impact of the revised minimum wage rate on the competitiveness of 
different size garment manufacturers of Bangladesh. As the revised minimum wage in Bangladesh was only 
implemented from December 2013 there are no current specific academic work done in relation to the issue. 
However the paper acknowledges that similar type of studies has been done before in relation to other countries 
e.g. the impact of minimum wage on small UK firms by Arrowsmith et al, 2003) and the impact of labour market 
policies on Indonesia’s  international competitiveness (Agarwal, 1995). Therefore the paper aims to fill the gap in 
the literature in context to the garment industry in Bangladesh. Notably, the study is of critical importance as 
Bangladesh’s economy is largely dependent on its garment industry and as such a major negative impact on its 
competitiveness will hurt its economy badly. Therefore the paper aims to address three research questions 
mentioned below: 
1. What is the impact of minimum wage on the competitiveness of different size garment manufacturers in 
Bangladesh? 
2. How the large garment firms that are also vertically integrated are better able to cope with this revised minimum 
wage?  
3. What strategies the SME’s should incorporate in order to minimize the impact of minimum wage? 
In order to achieve the main research objective, the paper will collect information from the case study 
firms in relation to industry profitability, firm specific resources and finally in regards to the change in formal 
institutional structure brought about by the Rana Plaza incident. The information in relation to profitability will 
help the study to assess whether the garment manufacturers are capable of ensuring global competitiveness by 
decreasing their profit level to some extent. In addition the magnitude of the effect of the minimum wage on 
sustainability of Bangladeshi garments manufacturers can also be assessed by incorporating this information in 
the research. Secondly, information collected in relation to the firm specific resources will enable this paper to 
identify any critical resources of the large firms that is enabling them to either decrease cost or increase the 
perceived value of its product, thus assisting them to better cope with this sudden increase in wage rate (Rothaermel, 
2012). Thirdly, the information collected in relation to the change in institutional structures brought about by the 
Rana Plaza incident will help this paper to analyse the extent to which the new formal institutional framework are 
limiting the garment manufactures to pursue mock compliance especially in regards to providing the stated 
minimum wage. Notably, the secondary objective of this is paper is to use all these information to provide a 
strategic direction for the SME’s which will also address the research question 3.   
 
2.0 Analysing Hypothesis 1 
2.1 Power of Buyers 
Notably, the production cost hiked in all the six companies as a result of the increase in minimum wage. According 
to the interviewee of case study Company 1, this sudden increase in cost was initially compensated by the buyers 
by providing better prices for garments. However, it is very important to note that after the initial season changed, 
the buyers threatened that they will shift to other companies/countries. Henceforth Company 1 was then forced to 
go back to the original rate or in some instances the buyers even provided the company with lower rates than before 
the implementation of minimum wage. The Senior Vice President further quoted that “the profit level per item has 
decreased after the minimum wage increase and the firm has to internalize this cost”, thus highlighting the 
bargaining power of the international retailers.  Furthermore the Strategic Planning Director of case study 
Company 4 also quoted that “buyers want the manufacturers to recover this cost through efficiency gains and 
higher productivity”. This factor can be further justified by the fact that the productivity of the garment 
manufacturers in Bangladesh was inherently low (refer to World Bank (2013) report in literature review) and as 
such the buyers wants them to recover this increase in cost through efficiency gains.  
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The above paragraph was also validated by General Manager of the case study Company 3, according to 
whom “the customer portfolio of Company 3 did not change, however the factory is in loss after the minimum 
wage  as the buyers didn’t increase their price but kept it the same and in some instances they even decreased the 
prices”. However management of Company 3 are hopeful that they will get better prices in upcoming future. The 
interviewee justified this point by saying that the political unrest is regarded as one of the main rationale for the 
decrease in prices seen; otherwise it would have at least remained the same. This is because the buyers are not 
confident that they will get their orders in time.  Furthermore, the Managing Director of case study Company 5 
highlighted that the political situation further exacerbated the cost of manufacturers mainly in the form of 
transportation cost. “The transportation cost per truck from our factory to the sea port was 20,000 BDT but due to 
the political unrest we had to pay 120,000 BDT per truck which needed police protection” (henceforth validating 
the findings by Bose and Paul (2014) in the literature review). 
 
2.2 Power of Suppliers (High):  
The Director of case study Company 6 highlighted that if they consider the FOB price of a good to be $1, the 
spinning mill producing the yarn would take around 60 cents, the knitting firms will take another 5 cents for 
making the grey fabric and the dyeing firms takes another 20 cent, thus only leaving 15 cents for the Garment’s 
cutting and making (please refer to appendix three which is very confidential information). The rationale behind 
the high cost of producing yarn is that the cotton the spinning mills buy is at a global price rate, furthermore the 
manufacturers in Bangladesh are not allowed by its central bank to participate in the forward market and as such 
putting the manufactures at each stage of the supply chain in a vulnerable position as they are not being able to 
hedge their exposure (Ahmed, 2014) and (refer to the literature review). Furthermore, the minimum investment 
needed to set up a spinning mill is at least 1.5 billion BDT whereas the set up cost of making a new garment 
manufacturing can be as low as 50 million BDT. According to Director of case study Company 6, “the companies 
that are investing in spinning mills are taking huge risk in the form of investment and as such the prices they charge 
and their profit margins are high in comparison to other parts of the supply chain”, therefore implying that the 
power of suppliers especially spinning mills is very high which is further exacerbated by their procurement of 
cotton at global price rate. 
 
2.3 Competitive Rivalry (High and based on price competition) 
All the six case study companies confirmed that for a given quality of any standardized product, the main basis of 
competition in this industry is cost as there is less room for differentiation as the product has to be made as per the 
exact specification i.e. designs given by the buyers. This issue can be further justified by the literature review 
section (Jhonson et al. 2008) which highlighted that price competition is high in industries which have standardized 
products which in turn leads to lower profitability. 
Furthermore there are 5600 thousand garment factories in Bangladesh (refer to literature review: BGMEA. 
2014) and according to the interviewees, buyers have the option to shop around as usually they ask for quotation 
from at least 2-3 suppliers, therefore the only way to get contract is by providing the required quality in the lowest 
possible cost thus intensifying the price competition further. This will in turn will have a negative impact on 
profitability (refer to the literature review findings by Sammeck. 2012).  
 
2.4 Summary and Hypothesis 
If we consider the primary data and secondary data collected, it should be noted that although the cost has increased 
tremendously due to issues like political unrest, Rana Plaza incidents and rise in minimum wage, the prices charged 
by the manufacturers remained the same or in some cases decreased and all the six case study firms are 
internalizing these increases in costs. Therefore these findings dictate that although the forces were strong, before 
the increase in minimum wage the profitability of the garment manufacturers seems to be medium thus rejecting 
the first hypothesis.  
Such unusual findings can be partially explained by Porter (2008) who stated that the buyers groups can 
be less price sensitive if they earn huge profits or if the product which it is procuring represents a very insignificant 
part of its total cost structure which is illustrated by the findings of Miller and Williamson (2007) in the literature 
review. Furthermore the fact that the increase in cost wasn’t passed onto the international retailers also elaborated 
the powerful negotiating leverage which the international retailers have over the garment manufacturers in 
Bangladesh which is in line with the findings by Miller and Williamson (2007), Sammeck (2012) and Gereffi 
(1999). Therefore this paper states that only after the implementation of the minimum wage and the recent 
developments made the overall profitability of the industry became very low, therefore extending the first 
hypothesis.  
Furthermore as quoted by Director of case study Company 2, “the minimum wage will definitely decrease 
the amount of orders especially to companies who were serving the low end customers who used to give very low 
price for Cutting & Making and Trimming (CM) and henceforth garments only supplying to these customers are 
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likely to be in difficult position in the future, however I believe orders from mid-level brands will increase”. This 
statement is justified by the findings from Company 4 which used to supply garments to value brands like Wallmart 
and C&D that placed large orders to them before. However, the Rana Plaza incident followed by the minimum 
wage meant that Wallmart and C&D are not placing any more orders to Company 4. He also quoted that the “Small 
buyers are taking advantage of this situation and is currently giving very low price”. This statement is also justified 
by findings from Company 3 which highlighted that the branded companies are not the ones who are decreasing 
their price, they are keeping it same. Thus this paper extends the hypothesis further by stating that the profit margin 
of supplying the quality buyers instead of value buyers is still higher than serving low-end hypermarket buyers. 
This also corresponds to the research done by Porter (1979 p.141) “Even if a company sells to a single industry, 
segments usually exist within that industry that exercise less power”. Furthermore he stated that buyers focusing 
on quality are less sensitive to price henceforth allowing the scope for earning higher profitability. Therefore this 
paper suggests the manufacturers in Bangladesh to move up to supplying higher quality products instead of hyper 
market brands like Walmart. This will in turn help the companies to reduce the price competition, limit the power 
of buyers because such buyers will give more priority to quality. This in turn will help the Garment Manufacturers 
to enhance their declining profitability. 
Revised Hypothesis 1: The profitability of the garment industry became very low only after the implementation 
of the minimum wage. However, the profit margin of supplying to mid-market brands is still higher in comparison 
to hyper market brands.  
 
2.5 Analysing Hypothesis 2 
In order to carry out hypothesis 2 testing meticulously, the data analysis section will use information from only 
two large case study companies which are Company 1 and 2, whilst the sample for the SMEs will also be two 
which are Company 4 and 5. Notably the selected large garment manufacturers (based on the number of employees 
only in garments section) are also vertically integrated (i.e. they have spinning, knitting, dyeing units along with 
the garments) whilst the small garment manufacturers are not vertically integrated i.e. they are doing the Cutting 
and Making element of the supply chain. Notably, the cases were selected to reflect theoretical sampling which 
will in turn help the paper to “fill theoretical categories and provide example of polar types” (Eisenhardt, 1989, p 
537). Furthermore the selection of these specific case study companies will enable the research to clarify the 
domains of the findings more clearly. 
The comparative analysis between the large firm’s vs the SME’s will be carried out in two separate 
sections which are 1) Human Resource and 2) Supply Chain. This is because as indicated in the literature review 
(Elmer.2010, Bhattacharya and Raman.1999, Razzaque. 2007, World Bank.2013 and Mckinsey.2011), one of the 
major problems facing the Garment manufacturers is their low productivity which is mainly low due to the lack of 
skilled labour and engineers in the industry.  Additionally, the supply chain will be analysed in order to provide 
this paper with an in depth view of the benefits which the two large garments which are also vertically integrated 
are having over the two SME case study firms.  
Particularly each of these sections will highlight the key findings from the interviews from the selected 
four case study companies separately at first and then the hypothesis testing section will group those findings 
together. This will in turn assist the paper to carry out an in depth investigation of case by case findings which will 
in turn help into a more coherent testing of the second hypothesis. 
 
3.1 Human Resources: 
Company 1 
According to Senior Vice President, the efficiency of Bangladeshi workers is considerably low if we compare 
them to countries like China, Vietnam and Cambodia”. This statement is justified by the findings of the World 
Bank (2013), Razzaque (2007) and Bhattacharya & Raman (1999), highlighted in the literature review section. 
However the interviewee further explained that in a given minute, if the machine runs for 23 seconds then the rest 
37 second goes for handling time in Bangladesh. However the scenario is completely different in Vietnam where 
in any given minute the machine works for 37 seconds and handling time taken by the workers is only 23 seconds. 
Therefore the productivity of manufacturers in Vietnam is almost double in comparison to manufacturers in 
Bangladesh. Henceforth, this paper states that monitoring and upgrading the efficiency level of the workers is of 
paramount importance especially as there is a huge scope for improvement for Bangladesh RMG workers. 
However, it is important to note that industrial engineering (IE) department are now established in few of 
the universities in Bangladesh.  By employing such production engineers Company 1 ensured that the work is done 
is more professional way as targets are set in a more mathematical and scientific way which leads into setting more 
accurate and achievable targets for the workers, this in turn encourages workers to increase productivity, this can 
be referred back to the efficiency wage argument in literature review by Besanko et al (2007).  
Furthermore, the company encourages their workforce to increase their efficiency by promoting the most 
efficient apprentices to operator level every month and by having the various performance measurement 
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mechanisms set by the IE department, ensures that the right worker is promoted, thus giving added incentive for 
the apprentices to increase their productivity. In addition performance is also measured for supervisors and they 
receive certain amount of bonuses related to that. The company even does line wise measurement every day by 
posting a green flag for most efficient, yellow for moderate performers and red for most in efficient henceforth 
encouraging the workers in each line to compete with the other. However, the minimum wage rate hike increased 
their total production cost by 16%.  
Notably in order to tackle this impact of minimum wage increase, the company’s IE department is helping 
to further streamline the workforce i.e. the line which used to use 12 workers they are using 10. The Senior Vice 
President also stated that “the production engineers are now in charge of running the factory which previously 
used to operate under the factory manager or production manager who have reached to their position due to their 
experience and their educational background was not that strong”. Furthermore by employing these IE engineers 
and by monitoring the performance the company is decreasing the return rate which in turn is increasing 
productivity and also reducing cost. The department is also taking various measurements to change the layout of 
the factory in order to decrease the process time for making the garments. Furthermore, after the minimum wage, 
the company is implementing strong performance measurement assessment before hiring new workers in which is 
enabling them to assign them in more accurate grades. 
Company 2 
According to the Director, hiring workers in accordance to their capabilities and assigning them to appropriate 
grades was as a major problem for the Bangladesh’s RMG sector, some companies are still not doing it and as 
such they are paying the workers more. Previously even Company 2 also had this problem, however the Industrial 
Engineering department which was established few years back helped to identify the competence of each worker 
more accurately and put them in associated slabs especially during the time of recruitment.  
Furthermore the Director quoted that “Previously 3rd grade operator could say they are 5th grade and we 
hired them without much assessment. Moreover we used to give high salaries to even people who are not that 
efficient as we used to put them in wrong grades and also give promotion much easily”. 
However the Director admitted that the increase in cost due to the implementation of the new minimum 
wage will be around 14% per t-shirt. Notably, the effect of minimum wage was minimal because the company 
took various measures to decrease their size of the workforce (e.g. reducing the number of helpers/assistant) which 
was started even before the implementation of the minimum wage whereas most of the other factories started to 
reduce their workforce only after the imposition of the minimum wage.  
After the increase in minimum wage, in addition to accelerating Lean Manufacturing concept, 
concentrating more on automation (e.g. the company brought sucker for uncut threads) the IE department is also 
working to ensure effective space utilization e.g. removing the extra table between two lines and having an extra 
line added. Furthermore, the company changed the way the workers are seated which in turn increased their 
productivity and decreased the amount of apprentices needed. The Director also informed that due to the stricter 
assessment after the implementation of minimum wage; the company could have decreased the salary of the 
workers as the company then identified some additional workers who were put in higher slabs (refer to appendix 
1).  However the labour legislation now dictates that factories can’t give them lower salaries than before and as 
such Company 2 is providing training to their workers so that the skills and ability matches with the minimum 
wage structure. It is important to note that training is also provided at level floor level, managerial level, 
compliance training. Company 2 even goes to the extent of providing training abroad, thus highlighting their focus 
on a continual increase in productivity.  
The Director also quoted that “Each floor has its target; if workers are able to attain those targets then 
bonuses are provided”. It gives bonus to all the workers in same line so that they work as a team. This incentivises 
the more efficient workers identifying/pulling up the less efficient ones and also increase the leadership skills of 
the more efficient workers (more likely to be promoted as the next supervisor). According to the Director, such 
mechanism greatly increases the productivity of our factories which also corresponds to the efficiency wage rate 
mechanism used by Company 1. 
These findings can be backed up by the research of Besanko et al (2007) and Paton et al (2011) from the 
literature review section which noted that productivity level could be increased by giving efficiency wages, 
incorporating lean manufacturing techniques and by providing adequate training which the IE departments in both 
the firms are enabling them to pursue. Finally the Director of the company also quoted that “such measures are 
helping our company immensely to counter the rise in minimum wage. He further added that “the IE department 
is helping us to go into more automation through which we are further streamlining the workforce”. 
Company 4 
The company accelerated the implementation of IE concepts after the recent increase in minimum wage. The 
Director of the Company however notified that they “have not being able to implement 100 per cent IE concept 
till now although they started implementing IE concepts first a few years back”. Notably, the company felt a huge 
impact after the first wage rate increase to taka 3000 in 2010. After the first wage increase, making cost increased 
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exponentially, henceforth company started concentrating on upgrading its recruitment system by paying new 
workers in accordance to their performance; previously the management used to believe word of mouth and usually 
used to appoint them for higher wages.  
He further highlighted that one factory which closed due to the compliance issues had 1800 workers 
during the implementation of the first wage rate increase; however by incorporating some of the elements of IE 
concepts and by hiring some consultants from Sri Lanka at first and then by incorporating the IE department the 
company was able to decrease the workforce to 1200 before its closure. Thus, highlighting that industrial 
engineering department has major benefits for SME firms as well, however this paper also emphasizes that 
although the case study company 4 have now got IE department employing industrial engineers, they are still not 
being able to adopt 100 per cent IE concepts making the actual effectiveness of their engineering department 
comparatively low in comparison to the other two large case study firms. Thus highlighting that although they 
have the resources required their ability to execute those resources is lower than the large firms, thus indicating 
their capability to deploy the resources is low if compared to the larger firms (refer to Rothaermel.2012 in literature 
review).   
However it is important to note that for company 4, only certain section of the employees that too at the 
supervisor level have performance measurement and it is not applicable for the whole factory. The director also 
quoted that that “large garments in Bangladesh have operational research team who are constantly working on 
increasing productivity by concentrating on various aspects of IE”. Thus, confirming that the large firms are better 
equipped (i.e. have specialized human resources) to carry out such operational research. The director also noted 
that he is not sure about the impact of minimum wage on cost, but it should be around 23%.  
Company 5 
However, Managing Director Eshraf Chowdhury, the other small firm Virtus Group noted that the cost for making 
a shirt increased around 20% as a result of the increment of the recent minimum wage. This figure is higher than 
the 14% and 16% stated respectively by company 1 and 2 
The Managing Director also conferred in addition to the IE department, they didn’t even had a HR 
department and most of the workers were temporary but along with the minimum wage implementation, the 
government also made it mandatory to hire workers on full time which prompted them to open an HR department. 
This factor indicates that having an effective human resource is a very value able but a rare resource especially if 
we consider the SME case study firms. 
However like the other SME, Company 5 also didn’t have performance measurement for workers and 
had such performance measurement mechanisms only for Production Manager and line Supervisor. The 
interviewee also pointed out that the main measurement for performance they look at is during the time when the 
Finishing Quality Controller assesses how much cloth is saved per batch. Furthermore the Managing Director 
quoted that “We are relaxed in the production line as long we are able to do timely shipment”. This highlights that 
in both the SME’s case study companies the performance measurement mechanism is more relaxed in comparison 
to the larger firms. In addition it should be noted that both the SME’s does not give performance based bonuses to 
their workers. The Managing Director of Company 5 also confirmed that it is very difficult to get mid-level 
management for this sector pointing out the massive shortage of textile engineers and production engineers which 
can be related to the findings of Elmer (2010) in the literature review. The problem is further exacerbated by the 
reluctance of Bangladeshi engineers to work in such factory environment.  
At last it is very important to note that all the company’s interviewed told that Bangladesh’s strength is 
unskilled workers in comparison to countries like Vietnam and China where the skill level is higher (discussed in 
literature review and previous section). Therefore in the supply chain section, this paper will analyse whether and 
how the different firms are strategizing to supply to mid-market clients that is essential in order to ensure that 
profit is substantial (as identified during the testing of the first hypothesis). 
 
3.2 Supply Chain: Benefits of Vertical Integration 
Company 1 
According to the Senior Vice President, Company 1 has certain strength and weakness. He quoted that “Our 
workers efficiency level is better for producing basic t-shirt”. One of the main reason contributing to this factor is 
that the workers are more familiarized to produce basic t-shirt. The company produces knit based items and their 
specialization is to produce tank top, basic t-shirts. Furthermore he noted that “Upper end brand like GStar have 
low volume”. Henceforth, given the size of their workforce and the capacity of production, it is more reasonable 
to produce basic t-shirts having large volumes. The reason is that setting up line for small batches of production 
takes considerable amount of time especially for companies having many lines. He also mentioned that the small 
factories are in a more suitable position to serve the upper end customers as they are in a more suitable position to 
produce complicated products of small batches. 
However, Company 1 is overcoming this weakness by using high quality of fabric (Novelty Fabric) for 
their basic t-shirts (i.e. a value added raw material). It is important to note that since it is a Knit Composite it is in 
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control of their supply chain, i.e. they have their own spinning, knitting and dyeing factories along with their 
garments. Henceforth they are in complete control of the quality of the final product that they are producing which 
corresponds to one of the benefits identified in the literature review section of having a vertically integrated firm 
(Harrigan, 1983). 
Notably, the novelty fabrics which they can produce are puma cotton, vicious, 100 per cent polyester. 
According to the Senior Vice President, “only a certain amount of factories in Bangladesh have this capability as 
most of them produce basic fabric and basic item” this fact is also affirmed by Mckinsey (2011) report in the 
literature review. He also noted that brands like H&M and Next has both the low end and mid-market (e.g. one 
made using Puma Cotton) products and by concentrating on premium fabric, the company is being able to supply 
for those mid-market products for those brands. According to the Senior Vice President, this enabled the company 
to produce better quality/value added products and thus facilitating to get better prices from customers who are in 
turn getting better prices for example in comparison to  sourcing from countries like Turkey, Tunisia. 
Therefore having the whole supply chain under one organisation turned out to be a value able resource 
for Company 1 as it is allowing the company to produce the mid-market product having the same perceived value 
as the products produced in Turkey at a lower cost (as per the Senior Vice President) thus enabling the company 
to attain a temporary competitive advantage (please refer to Barney & Hesterly, 2010 in the literature review). 
Furthermore in accordance to the literature review, it is also enabling Company 1 to better co-ordinate 
technological interdependencies as it is using its capability to produce novelty fabric to finally produce a garment 
that is of higher perceived value (D’Aveni & Ravenscraft, 1994).  
Company 2 
The benefits of having a vertically integrated firm is further established by the Director of Company 3 who quoted 
that “By having the whole supply chain under one organisation (spinning, knitting, dyeing and garments), it is 
better equipped to compete with other foreign and local suppliers because it gives them more flexibility in costing 
and they can also ensure full compliance for the supply chain”. The factor of flexibility in costing is also 
highlighted in the literature review section (D’Aveni & Ravenscraft, 1994) where it was stated that a vertically 
integrated firm can pursue joint profit maximization as it enables the corporate managers to better co-ordinate 
activities amongst the different SBU’s and vertical integration can also remove information asymmetry between 
different stages of production, thus enabling the firm to carry out a more coherent costing of the final product.    
The company also has a sister concern in USA which is always working on getting orders from various 
upmarket customers as the management feel that they need to supply upmarket brands to move ahead. The Director 
also confirmed that after reaching a certain stage it is difficult to remain profitable by supplying only the low end 
customers as the margin they provide is low. This fact was also justified in the literature review which highlighted 
that a highly vertically integrated firm is more likely to ensure sufficient channels for selling its products (Porter, 
1980). However the Director noted that although they are focusing on getting more orders for upmarket brands, 
their strategy is to have a mixture between volume buyers and upmarket brands as it matches with their production 
capacity. After discussing the advantages which the large case study composite firms are having, it is of pertinent 
importance to analyse the strategies which the two case study SME’s are undertaking.   
Company 4 
The importance of investing in better quality machinery for Bangladeshi manufacturers in order to supply upmarket 
brands was also noted by the Strategic Planning Director, however unlike the other two large case study companies, 
Company 4’s concentration will be on supplying value customers as the Director believes that their workers hand 
skill is efficient for bulk orders, e.g. Primark, Wallmart, Asda, Matalan. It is also important to note that Company 
4 is not taking any investment to increase product quality via automation as they firmly believe they can sustain 
by only supplying value customers. Henceforth implying that their current strategy does not incorporate to cater 
mid-level customers, which in turn can be detrimental for the profitability of the company as identified by the first 
hypothesis. 
Company 5 
However unlike the other SME, Company 5 is adopting the strategy of going more into automation to counter the 
sudden increase in costs e.g. the company bought a state of the art cutting machine in which the clothes will be cut 
in accordance to the plates made, thus decreasing the number of cutting master needed for production. Notably the 
transition to focus into more automation has also been feasible due to hiring permanent workers. Moreover 
according to the Managing Director “automation is enabling the company to produce better quality products with 
less wastage also helping to decrease the cost”. This also provides the company with a platform through which 
they can ask for better prices from the buyers as they increasing the perceived value of their product whilst also 
keeping a check on the increase in cost associated (refer to findings of Teece et al. 1997 and Rothaermel. 2012 in 
the literature review). The cost of procuring the fabric is very high as discussed in the literature review section and 
as such garment factories can significantly decrease their cost by focusing on reducing their wastage. The MD also 
conferred that although they are trying to produce better quality product, mid-market brands traditionally give their 
orders to factories with which it is doing business for a long time and Company 5 being a fairly new incorporated 
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company is putting the company in a further difficult position. 
 
3.3 Summary & Revised Hypothesis 
If we analyse the two important resources that was identified from the primary research, it should be noted that 
Human Resource especially in relation to the Industrial Engineering Department is an effective capability which 
is enabling the large companies to strategize better against this new minimum wage increase, thus indicating it to 
be value able. However, it is important to note that both the SME’s don’t have “effective” Industrial Engineering 
Department especially the Company 5 who doesn’t have the department per se. This makes having an effective 
industrial engineering department of the large firms that can monitor the effectiveness of the workers and strategize 
more accurately is a rare resource which both the SME case study company lacks.  
Secondly, in accordance to the findings of the literature review (Williamson.1971, Harrigan. 1983 and 
D’Aveni & Ravenscraft. 1994) the vertically integrated firms were more able to strategize against this change in 
minimum wage as they have more flexibility in relation to pricing; quality of the products produced and they can 
also pursue technology exploitation at different stages e.g. Company 1 novelty fabric is enabling their garment 
unit to target mid-market customer e.g. Company 2 office in US for getting high end customers and downstream. 
Therefore the paper agrees with the hypothesis 2 from the literature review section. 
However, this paper also recognizes that the capability of the small firms lies mostly in producing clothes 
in small batches as identified by the Senior Vice President of company 1 and as such this paper suggests the small 
firms to source very high quality fabrics from other countries and upgrade their workforce by providing training 
so that they can target high end brands like Gstar, therefore this paper extends the first hypothesis in the following 
way  
Revised Hypothesis 2: Large firms that are also vertically integrated are in a better position to cope and 
strategize in relation to such increase in minimum wage mainly due to the benefits derived from being vertical 
integrated and also due to having a more effective Industrial Engineering Department which is enabling them to 
better monitor and incentivise their workers which in turn is helping to increase their productivity level. 
4.4 Analysing: Hypothesis 3 
A case by case analysis of the four case studies mentioned above will provide a holistic view in relation to the after 
effects of the Rana Plaza across different size case study firms, which will in turn help this paper to assess at a 
very high level whether there was any instances institutional decoupling. 
Company 1 
According to Senior Vice President of case study Company 1, the compliance issue will have a more significant 
impact on the sustainability of the Bangladesh’s RMG companies in comparison to the increase in wage. However 
he quoted that “The manufacturing units of our company were previously built as compliant therefore when Accord 
audited our factory, they provided our company with Grade A certification”. Moreover officials from Accord 
commented in relation to our company as “one of the best factories in Bangladesh in terms of compliance”. The 
buyers themselves also did some evaluation which resulted in similar findings and as such “the Rana Plaza incident 
in turn lead to an influx of orders for our company” i.e. average shipment in May 2013 was 2 million pieces 
whereas in May 2014 this figure turned out to be 3.5 million pieces. Due to the influx of orders, the company is 
also planning to expand. They are currently planning to set up new spinning mill which will increase their capacity 
of spinning to double and they are also setting up a dyeing factory which will also increase their dyeing two-fold, 
most importantly they are also increasing the production capacity of the garment element by incorporating more 
sewing lines. However it is important to note that as there were new compliance measures enforced, e.g. fire proof 
paint and for which the company needed to take investment worth 3 million BDT which they had to internalize.  
Company 2 
The Director of the case study company quoted that “Our Company was always compliant and has followed the 
buyer’s requirements and rules imposed by government for example we always had fire detection system”. 
Although he highlighted that the Rana Plaza incident brought about new regulations for improving compliance 
standards e.g. sprinkler for 23-24 meters building, fire door regulation and the minimum number of fire alarms 
and smoke detectors per square feet have also increased. Consequently the director quoted that “I have visited 
factories in different countries e.g. Srilanka, India and Japan and I believe now Bangladesh is becoming one of the 
most compliant country due to the new rules regulations and stringent monitoring” e.g. in China he visited a factory 
where they give monthly holiday of two days whilst it is mandatory in Bangladesh to give one day off per week.  
The director also mentioned that some producers who were unable to cope with this change had to exit 
the business this highlights the role of institutions in determining sustainability of industry participants implying 
its importance which corresponds to the findings in the literature review of Peng et al. (2009).  However as the 
case study firm 2 have been always compliant in accordance to the buyer’s requirements, the shock of increasing 
the safety measures is seen as less of a problem “Buyers were very sceptical at the beginning but eventually they 
had to come as the company have reached to a certain stage of producing quality products at the best possible 
cost”. Furthermore by having the whole supply chain under one organisation (knitting, dyeing, Sweater, denim) 
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also helps them to compete with other foreign and local suppliers as it ensures 100 per cent compliance, thus 
highlighting the added benefit of being a knit composite firm. 
Company 4  
However, the customer portfolio of the SME case study Company 4 changed after the Rana Plaza incident. 
Walmart one of firm’s biggest customers stopped placing orders after the Rana Plaza incident as the conglomerate 
changed their policy in relation to giving orders to shared factories in large residential buildings (thus highlighting 
a colossal impact of institutional shock for case study Company 4). The Director of the company also confirmed 
that the negative image caused by the incident had a far significant effect on the sustainability of the company in 
comparison to the impact of minimum wage. Thus further highlighting the important role of institutions in relation 
to sustainability of the firm as identified in literature review 
In relation to the additional compliance standards and the audits done by Accord and Alliance, he quoted 
that “Many companies are not being able to cope with the increase compliance measures which is enforced and 
monitored by Alliance and Accord”. However the company is now constructing a new factory adhering to all the 
latest compliance standards.   Therefore, this paper states that the Rana Plaza environmental shock which resulted 
change in institutional mechanisms have caused a far greater effect on the Company 4 if compared to the large 
case study companies.   
Company 5 
In reciprocity to the statement above, the fifth case study firm even had to change their hiring policy due to the 
strict auditing conducted Alliance and Accord. The Managing Director quoted that “Previously we were not 
compliant and as such we used to hire many temporary workers whom we used to pay a bit more but only hired 
when there is order”. This corresponds to the findings of Meyer and Rowan (1977) in the literature review which 
stated that companies usually decoupled if institutional mechanism conflicts with issues that promotes internal 
efficiency needs. In this case by employing temporary employees Company 5 was able to gain higher profitability 
by employing workers only if there are orders. Thus highlighting elements of decoupling due to the relaxed formal 
institutional framework that used to govern the industry previously (refer to the literature review findings of Huq 
et al. 2014). 
However now, the workers are all hired on a full time basis and the auditing bodies are ensuring that the 
company is adherent to all the new social compliance standards by conducting audits at least twice every month. 
He also quoted that “the manufacturers even before didn’t pay the minimum wage as per the government 
requirement” however the auditing mechanism in place after the Rana Plaza incident is now ensuring that all the 
workers are given at least the minimum wage in accordance to the slabs, thus further establishing decoupling that 
occurred previously when it was easy to pursue mock compliance. Like the other three case study companies, the 
case study company 5 also had to take investments in order to improve their structural safety mainly on issues like 
fire alarms, fire proof ceiling and like all the other three producers company 5 had to internalize these costs. The 
director cited that “unless we are adherent to all the compliance measures the buyers won’t place any orders and 
as such we need to carry out these investments in order to ensure the running of our business”, thus confirming the 
huge impact of the intuitional shock for the sustainability of Bangladeshi RMG. However the Managing Director 
stated that although the companies are facing difficulties in the short term, such investments in compliance issues 
will yield benefits for the business in the long term which is in line to the statement given by the Director of the 
case study Company 2. In relation to the minimum wage, the Managing Director told that the impact of this 
increase in minimum wage will also be felt in the long term and as such the company is taking investment in order 
to improve the quality which will in turn help them to target up market customers having higher profit margin 
which will in turn help them to abide by all the compliance standards 
 
4.1 Summary and Hypothesis 
Although it is a very sensitive topic, there were some elements found in the data analysis which suggests there 
have been some occurrence of decoupling from the previous institutional framework which lacked adequate 
monitoring and enforcement (Huq, et al, 2012 and Huq et al, 2014). The paper also clearly indicated the stringent 
monitoring and new regulations that are implied by “Alliance” and “Accord” are having a significant impact on 
the case study firms, therefore agreeing to the third hypothesis.   
Notably, it seems both the large case study companies didn’t decouple even though there was the lack in 
enforcement, however the SME case study companies were greater affected by the evident of Alliance and Accord. 
In addition Managing Director of the case study Company 5 clearly mentioned that their factory wasn’t previously 
compliant as they used to hire temporary workers. Therefore this study extends the hypothesis by stating although 
there were elements of decoupling found, it is more noticeable for the smaller firms. Please note that this is a very 
sensitive topic and the opinions formed are through the analysis from the case study firms and can’t be stated as 
absolute. However in the light of the discussion above this paper suggests the following hypothesis. 
Revised Hypothesis 3: Large firms are less likely to decouple from institutional standards and as such stringent 
monitoring enforced by Accord and Alliance and the added compliance issues had a far severe impact for the SME 
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garment manufacturers in Bangladesh. It also limits the ability to pursue mock compliance in relation to providing 
wages and hiring workers. 
Hypothesis 
Number 
Hypothesis Proposed in 
Literature Review 
Accept or 
Reject 
Revised Hypothesis in context to the findings 
1 The profitability of the 
garment manufacturing 
industry is low in conformity 
with the Porter’s Five Forces. 
Rejected 
 
 
The profitability of the garment industry became 
very low only after the implementation of the 
minimum wage. However, the profit margin of 
supplying to mid-market brands is still higher in 
comparison to hyper market brands. 
2 Large firms that are also 
vertically integrated are in a 
better position to cope and 
strategize in relation to such 
increase in minimum wage 
due to the inherent 
advantages associated of 
being a larger firm. 
Accepted Revised Hypothesis 2: Large firms that are also 
vertically integrated are in a better position to cope 
and strategize in relation to such increase in 
minimum wage mainly due to the benefits derived 
from being vertical integrated and also due to 
having a more effective Industrial Engineering 
Department which is enabling them to better 
monitor and incentivise their workers which in 
turn is helping to increase their productivity level. 
3 The stringent monitoring 
conducted by Accord and 
Alliance will cause a major 
shock in the industry as it 
limits the firms to pursue the 
strategy of mock compliance. 
Accepted Large firms are less likely to decouple from 
institutional standards and as such stringent 
monitoring enforced by Accord and Alliance and 
the added compliance issues had a far severe 
impact for the SME garment manufacturers in 
Bangladesh. It also limits the ability to pursue 
mock compliance in relation to providing wages 
and hiring workers. 
 
5. Conclusion and Recommendation 
The economy of Bangladesh is largely dependent on its garment sector which gained global prominence due to its 
low wage. Although Bangladesh is currently the second biggest exporter of garments, the productivity of their 
workers is significantly lower than other competing countries like China, Vietnam and Sri Lanka. Notably, this 
factor of low productivity was traditionally offset by giving the workers lower wages in comparison to these 
competing countries. However after the Rana Plaza incident, there was huge pressure from the international 
community in relation to the compliance issues prevailing in Bangladesh which prompted the government to 
implement a revised minimum wage structure on December 2013. Previous studies in relation to such minimum 
wage rate increase in other countries clearly indicated that the small firms are more affected to such shocks in 
comparison to the large firms. 
Therefore the aim of this study was to critically analyse the impact of this minimum wage increase on the 
competitiveness of different size garment manufacturers in Bangladesh. Literature in relation to the profitability 
of the industry, firm specific advantages of the large firms and the impact of institutional change on 
competitiveness were at first used in order to propose three different hypotheses. By incorporating the primary 
data collected from the multiple SME and Large case study organisations, these hypotheses were tested and then 
developed in the context of the garment industry in Bangladesh (refer to table 1.1. in the previous page). 
In context of the findings and the hypotheses developed it should be noted that the vertically integrated 
large case study firms are in a better position to cope with this new minimum wages, which is clearly illustrated 
by the fact that the increase in cost due to the minimum wage was higher for the SME case study firms. Notably, 
both the large case study manufacturers have effective industrial engineering departments in their garment unit 
which is in turn helping them to increase the productivity of their workers by incorporating better monitoring, 
efficiency wages and adopting lean manufacturing techniques. Thus they also in a better position to address the 
primary concern in relation to the competitiveness of Bangladesh’s garment industry which is the productivity of 
the workers and by concentrating on this issue they are also able to minimize the impact of the minimum wage as 
they need proportionately less workers to produce the same amount of goods. 
Secondly due to the minimum wage, the profitability of supplying to the value customers decreased more 
in comparison to mid-market brands. The large case study firms being vertically integrated are more capable of 
supplying to these mid-market brands. Notably, one of the large case study firms cater to this market by leveraging 
their backward units of spinning, knitting and dyeing to produce novelty fabric which in turn helps increasing the 
perceived value of the final product produced in their garment unit. Whereas the second large case study firm is 
using their forward linkages of having country offices in US to target such mid-market brands. Furthermore issues 
such as flexibility in pricing across different stages of production (i.e. spinning, knitting, dyeing and garments) is 
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also helping the large firms to minimize the impact of minimum wage on their garment units. Finally with a note 
of caution this paper outlines that there has been some instances of institutional decoupling which were identified 
using the interviews. However, the stringent monitoring imposed by Accord and Alliance is limiting the ability to 
currently pursue such mock compliance especially in relation to workers hiring policy. This factor is having a less 
significant effect on the large case study garment manufacturers who clearly indicated that they addressed such 
compliance issues even before the emergence of Alliance and Accord. Therefore in summary this research dictates 
that the effect of minimum wage was far more severe in SME case study firms in comparison to the large case 
study firms. Therefore given the importance of the topic, the next section will highlight the strategies which the 
SME case study firms should incorporate in order to minimize the effect of the minimum wage. This information 
can in turn be used to provide preliminary guideline to other similar SME how to tackle this increase in cost. 
Strategy for the SME case study companies (4 & 5): 
According to Riley and Bondibine (2013), the increase in minimum wage especially in low paying industry like 
apparels is usually adjusted by increasing labour productivity. Therefore this study suggests both the SME case 
study firms to focus on increasing their labour productivity which will in turn help them to minimize this impact 
of minimum wage. As identified by the interviews in the study, productivity of both the large case study firms 
were greatly increased by incorporating efficiency wages for the workers, better monitoring and by incorporating 
lean manufacturing techniques. Notably, both the large organisations are able to incorporate these issues by 
allowing their industrial engineers to strategize in relation to these issues. Therefore the paper urges both the SME 
case study firms to benchmark the large case study firms and address the issues in relation to lower productivity 
by incorporating similar techniques.  
Secondly it was clearly identified that the large case study firms are also benefitting greatly being 
vertically integrated. However as noted in this study, the cost of setting up the downstream production facilities 
especially in relation to spinning unit is very high and as such the paper won’t advice the SME’s to start up their 
own knitting, spinning or dyeing units as it won’t be a feasible strategy. From the resource based view perspective, 
alliances can occur when a firm requires additional resources which cannot be built internally within acceptable 
cost Hoffman and Schlosser (2001). Therefore the research proposes case study SME’s to form strategic alliance 
with independent downstream companies which will in turn enable them to act like a part of vertically integrated 
organisation. Notably, in contrast to traditional arm’s length transaction, strategic supplier alliances are long-term, 
cooperative arrangements between individual participants in the supply chain which has the potential to strengthen 
the operational and strategic capabilities for the all participating firms. Moreover strategic supplier relationship is 
also different from simple long-term partnerships as the participating firms in strategic alliances not only buy the 
products from the downstream participants but also their capabilities and system (thus incorporating higher level 
of coordination) (Monczka et al, 1998). If successfully incorporated, strategic alliances can lead to all the 
participating firms to reap benefits from having superior supply chain synchronization, furthermore cost of the 
final product can also be reduced and quality of the products could also be improved by pursuing such strategies. 
Furthermore according to Eisenhardt and Schoonhoven (1996) the very close inter-firm relationships  that exist 
within alliance partners provides specific knowledge-based resources like manufacturing or customer information 
which will in turn can give the firms a competitive advantage over rivals. Moreover, the paper also suggests both 
the SME’s to find strategic partners who are capable of producing good quality fabric (i.e. the raw material), by 
this way the SME’s could leverage their capability of flexibility especially in terms of producing in small batches 
to serve high end customers where the profitability per item is higher.  However, in order to achieve this goal it is 
of pertinent importance that the SMEs should also train their workers in relation to producing better quality 
products and should provide incentives like pension schemes which will in turn lead discourage the trained workers 
not to switch to other factories.  
Future Research 
Firstly, the hypotheses that were developed in the context of the Bangladesh garment industry can be tested by 
using a deductive approach by selecting similar types of case study firms. If findings from both the study matches, 
then it would provide a strong rationale for establishing the validity of this study. This is something which the 
researcher feels would be of great value for both business and academia in this area.    
Notably, this study only incorporated large garment units that also have vertically integrated units across 
the supply chain (i.e. the company both the large companies have their individual spinning unit, knitting unit and 
dyeing unit). However, it would be really interesting to find out that whether the large firms that only has garment 
unit are having similar competitive advantages over the SMEs especially in relation to produtivity. 
Another interesting topic to analyse will be how the informal institutions in terms of consumer pressure from 
developed country is affecting the international retailer’s policies of sourcing from Bangladesh and its subsequent 
effect on the second largest garment exporting country in the world. Here the focus will be on how the informal 
institutions are shaping the formal institutions in this context. 
 
 
European Journal of Business and Management                                                                                                                               www.iiste.org 
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 
Vol.8, No.16, 2016 
 
100 
6 References 
Aaby, N.E. & Slater, S.F. (1989). Management Influences on Export Performance: A Review of the Empirical 
Literature 1978-1988. International Marketing Review, 6. pp. 7-22. 
Abernathy, F.H., Volpe, A. & Weil, D. (2006). The future of the apparel and textile industries: prospects and 
choices for public and private actors. Environment and Planning. 38. pp.2207-2232 
Accord (2013) Accord in Fire and Building Safety in Bangladesh: Inspection Reports [Online]. Available at: 
http://accord.fairfactories.org/ffcweb/Web/ManageSuppliers/InspectionReportsEnglish.aspx/ 
[Accessed 20 July 2014]. 
Agrawal, N. (1995). Indonesia Labor Market Policies and International Competitiveness (Vol. 1515). World Bank 
Publications 
Ahmed, I. (2014) Textile industry on a rocky road: Braces for huge loss as global cotton prices falls sharply, is up 
against archaic central bank regulations. The Daily Star [Online]. Available at: 
http://www.thedailystar.net/frontpage/textile-industry-in-deep-trouble-38398  [Accessed August 25 
2014]. 
Alatas, V., & Cameron, L. (2003). The Impact of Minimum Wages on Employment in a Low-Income Country: 
An Evaluation using the Difference-in-Differences Approach. The World Bank [Online]. Available at: 
https://openknowledge.worldbank.com/bitstream/handle/10986/18313/multi0page.pdf?sequence=1 
[Accessed 2 July 2014]. 
Al-Mahmood, S.Z. (10 Jan 2013). Bangladesh garment industry scrambles to save reputation after fires. The 
Guardian [online]. Available from: http://www.guardian.co.uk/global-
development/2013/jan/10/bangladesh-garment-industry-reputation-fires [Accessed 16 Dec 2013]. 
Arrowsmith, J., Gilman, M. W., Edwards, P., & Ram, M. (2003). The impact of the national minimum wage in 
small firms. British journal of industrial relations [Online].41(3), 435-456. Available at: 
http://people.ds.cam.ac.uk/mb65/library/arrowsmith-a-o-2003.pdf [Accessed 2 September 2014]. 
Baldwin, J., & Lin, Z. (2002). Impediments to advanced technology adoption for Canadian 
manufacturers. Research policy [Online], 31(1), 1-18. Available at: 
http://simula.cesga.es/document/estudios/Impediments_to_Advanced_Technology_Adoption.pdf 
(Accessed 22 February 2014]. 
Balter, M. (2009). Clothes make the (Hu) man. Science, 325(5946), 1329-1329 
Bangladesh Garments Manufacturers and Exporters Association (2014). Chart of Factory Growth in Bangladesh 
[Online]. Available at: http://www.bgmea.com.bd/chart/factory_growth_in_bangladesh#.VAI0qvldU-c  
[Accessed 1 June 2014]. 
Barney, J. and Hesterly, W. (2010). Strategic management and competitive advantage. 1st ed. Upper Saddle River, 
N.J.: Prentice Hall. 
Barney, J. B. (2001). Is the resource-based “view” a useful perspective for strategic management research? Yes. 
Academy of Management Review [Online], 26(1), 41–56. Available at: 
http://www.bus.tu.ac.th/usr/sab/articles_pdf/research_articles/rbv_barney_web.pdf [Accessed 21 March 
2014]. 
Barney, J. B. 1991. Firm resources and sustained competitive advantage. Journal of Management, 17(1): 99–120. 
Besanko, D., Dranove, D., Shanley, M. and Schaefer, S. (2007) Economics of Strategy. 4th ed. New Jersey: John 
Wiley and Sons, Inc. 
Bhattacharya, D. and Raman, M. (1999) Female Employment Under Export-Propelled Industrialization: 
Prospects for Internalizing Global Opportunities in Bangladesh’s Apparel Sector. UNRISD Occasional 
Paper [Online]. Available at: 
http://www.unrisd.org/80256B3C005BCCF9/httpNetITFramePDF?ReadForm&parentunid=6BEB5B1
4F636DD6580256B67005B72AB&parentdoctype=paper&netitpath=80256B3C005BCCF9/(httpAuxP
ages)/6BEB5B14F636DD6580256B67005B72AB/$file/opb10%20(small).pdf [Accessed 21 March 
2014]. 
Birsel, R. (7 May 2013). Bangladesh April exports up 10 pct on garment sales. Reuters [online]. Available from: 
http://www.reuters.com/article/2013/05/07/bangladesh-economy-exports-idUSL3N0DO2HU20130507 
[Accessed 16 Dec 2013]. 
Bonaccorsi, A. (1992) “On the Relationship Between Firm Size and Export Intenstity” Journal of International 
Business Studies 23. 4. pp. 605-636  
Bose, N. and Paul, R. (2014) Bangladesh election unrest squeezes key garment sector. Reuters [Online]. Available 
at: http://www.reuters.com/article/2014/01/08/us-bangladesh-garments-idUSBREA070NF20140108 
[Accessed 10 July 2014].  
Boxenbaum, E., & Jonsson, S. (2008). Isomorphism, Diffusion and Decoupling [Online].The SAGE Handbook of 
Organizational Institutionalism, 78. Availabe at: 
http://library.aston.ac.uk/search~S9?/XThe+SAGE+Handbook+of+Organizational+Institutionalism&S
European Journal of Business and Management                                                                                                                               www.iiste.org 
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 
Vol.8, No.16, 2016 
 
101 
ORT=D&searchscope=9/XThe+SAGE+Handbook+of+Organizational+Institutionalism&SORT=D&s
earchscope=9&SUBKEY=The+SAGE+Handbook+of+Organizational+Institutionalism/1%2C2%2C2
%2CB/frameset&FF=XThe+SAGE+Handbook+of+Organizational+Institutionalism&SORT=D&searc
hscope=9&1%2C1%2C [Accessed 10 August 2014].  
Bryman, A. (2012) Social Research Methods. 5th edn. Oxford: Oxford University Press 
Bryman, A. and Bell, E. (2011), Business Research Methods,3rd Ed, Oxford University Press, New York, NY. 
Butler, S. (2014) Bangladesh factory owners threaten inspection agencies with legal action: Factory owners 
demand compensation amid closures for safety check and repair work in the wake of Rana Plaza disaster. 
The Gurdian [Online]. Available at: http://www.theguardian.com/world/2014/may/26/bangladesh-
clothing-factory-safety-agreement-compensation-closures [Accessed  July 2 2014]. 
Cao, D., Berkeley, N., & Finlay, D. (2014). Measuring Sustained Competitive Advantage From Resource-based 
View: Survey of Chinese Clothing Industry. Journal of Sustainable Development [Online], 7(2), p89. 
Available at: http://www.ccsenet.org/journal/index.php/jsd/article/viewFile/28872/19911 [Accessed 28 
March 2014]. 
Cavusgil, S.T. (1984). Organisational Characteristics Associated with  Export Activity. Journal of Management 
Studies. 21. (1). pp3-22 
Cho, D. S. and Moon, H.C. (2013) Evolution of Competitiveness Theory: Extended Edition [online]. Singapore: 
World Scientific and Imperial College Press. Available at: 
http://site.ebrary.com/lib/aston/docDetail.action?docID=10691913 [Accessed 27 March 2014]. 
Christerson,B. and Appelbaum, R.P. (1995). Global and local subcontracting: Space, ethnicity, and the 
organization of apparel production. World Development [Online], 23 (8) pp. 1363-1374. Available at: 
http://www.sciencedirect.com/science/article/pii/0305750X9500048H [Accessed 20 March 2014]. 
Daily Star (2013) Tk 5,300 RMG minimum wage from Dec. [online] Available at: 
http://www.thedailystar.net/beta2/news/tk-5300-rmg-minimum-wage-announced/ [Accessed: 20 Dec 
2013]. 
D'aveni, R. A., & Ravenscraft, D. J. (1994). Economies of integration versus bureaucracy costs: does vertical 
integration improve performance?. Academy of management Journal [Online], 37(5), 1167-1206. 
Available at: http://eds.a.ebscohost.com/eds/detail/detail?vid=2&sid=9f421091-6e89-4c4b-b9c4-
4719b23c0693%40sessionmgr4002&hid=4213&bdata=JmF1dGh0eXBlPXNoaWImc2l0ZT1lZHMtb
Gl2ZQ%3d%3d#db=edsjad&AN=jstor.10.2307.256670 [Accessed 1 August 2014]. 
Dimaggio, P. J. and Powell, W. W. (1983), "The Iron Cage Revisited: Institutional Isomorphism and Collective 
Rationality in Organizational Fields" [Online], American sociological review, 48 (2), 147-160. Available 
at: 
http://www.analytictech.com/mb874/Papers/dimaggio%20and%20powell%20-%20iron%20cage.pdf 
[Accessed 1 August 2014]. 
Eisenhardt, K. M. (1989). Building theories from case study research. Academy of management review 
[Online], 14(4), 532-550. Available at: 
http://www.jstor.org/stable/pdfplus/258557.pdf?acceptTC=true&jpdConfirm=true [Accessed 3 August 
2014]. 
Eisenhardt, K. M., & Martin, J. A. 2000. Dynamic capabilities: What are they? Strategic Management Journal, 
21(10–11): 1105–1121 
Eisenhardt, K. M., & Schoonhoven, C. B. (1996). Resource-based view of strategic alliance formation: Strategic 
and social effects in entrepreneurial firms.organization Science, 7(2), 136-150. 
Elemer, D. (2010). The RMG Skills Formation Regime in Bangladesh: a Background Paper (Report). Dhaka, 
Bangladesh: World Bank. 
Gao. G.Y., Murray, J.Y., Kotabe, M. & Lu, J. (2010). A “strategy tripod” perspective on export behaviors: 
Evidence from domestic and foreign firms based in an emerging economy. Journal of International 
Business Studies. 41. pp. 377-396 
Gereffi, G. (1999). International Trade and Industrial Upgrading in the Apparel Commodity Chain. Journal of 
International Economics. Available at: http://www.soc.duke.edu/~ggere/web/gereffi_jie_june_1999.pdf 
(Accessed 1 June 2014). 
Gereffi, G., & Frederick, S. (2010). The global apparel value chain, trade and the crisis: challenges and 
opportunities for developing countries. World Bank Policy Research Working Paper Series [Online], 
Vol. Available at: 
https://openknowledge.worldbank.org/bitstream/handle/10986/3769/WPS5281.pdf?sequence=1 
[Accessed 2 August 2014]. 
Green, S. E. (2004), "A Rhetorical Theory of Diffusion", Academy of Management Review [Online], 29 (4), 653-
669. Available at: http://www.jstor.org/stable/20159076?seq=1&uid=2&uid=4&sid=21104059996391 
[Accessed 5 August 2014]. 
European Journal of Business and Management                                                                                                                               www.iiste.org 
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 
Vol.8, No.16, 2016 
 
102 
Greenhouse, S. and Harris, E. A. (2014) Battling for a Safer Bangladesh. The New York Times [Online]. Available 
at: http://www.nytimes.com/2014/04/22/business/international/battling-for-a-safer-bangladesh.html 
[Accessed 2 July 2014]. 
Greenhouse, S. and Manik, J. A. (2014) Stalemate Over Garment Factory Safety in Bangladesh. The New York 
Times [Online]. Available at: http://www.nytimes.com/2014/06/26/business/international/stalemate-
over-garment-factory-safety-in-bangladesh.html?_r=0 [Accessed 22 July 2014]. 
Haider, M. Z. (2007). Competitiveness of the Bangladesh ready-made garment industry in major international 
markets. Asia-Pacific Trade and Investment Review [Online], 3(1), 3-27. Available at: 
http://e.unescap.org/tid/publication/aptir2456_haider.pdf [Accessed 26 March 2014]. 
Harrigan, K. R. (1983) Strategies for vertical integration. Lexington, MA: Heath & Lexington Books. 
Hasan. J (2013). The Competitiveness of Ready Made Garments Industry of Bangladesh in Post MFA Era: How 
Does the Industry Behave to Face the Competitive Challenge?. British Journal of Economics and 
Management . 3 (3) . pp. 296-306. 
Hoffmann, W. H., & Schlosser, R. (2001). Success factors of strategic alliances in small and medium-sized 
enterprises—An empirical survey. Long range planning, 34(3), 357-381 
Hossain, M. (2014) Accord refuses to pay workers during factory closure. The Financial Express [Online]. 
Available at: http://www.thefinancialexpress-bd.com/2014/05/09/33047/print [Accessed 4 June 2014]. 
Huq, F. A., Stevenson, M., & Zorzini, M. (2014). Social sustainability in developing country suppliers: An 
exploratory study in the ready made garments industry of Bangladesh. International Journal of 
Operations & Production Management [Online], 34(5), 610-638. Available at: 
http://www.emeraldinsight.com.openathensproxy.aston.ac.uk/doi/pdfplus/10.1108/IJOPM-10-2012-
0467 [Accessed 20 August 2014]. 
Huq, M Stevenson, M Zorzini (2014) ‘Implementing Social Sustainability in the Bangladeshi Apparel 
Industry: Isomorphism, Diffusion, Decoupling and Change in Institutional Logics due to 
Environmental Shocks’. In 21st European Operations Management Association (EurOMA) 
Conference. 20-25 June Palermo, Italy: EurOMA, pp1-10. 
Johnson, G., Scholes, K., & Whittington, R. (2008). Exploring corporate strategy: text & cases. Pearson Education. 
Kasper, W., Streit, M. E., & Boettke, P. J. (2012). Institutional economics: Property, competition, policies. Edward 
Elgar Publishing 
Kumar, N. and Saqib, M. (1994) Firm Size, Opportunities for Adaptation, and In-house R&D Activities in 
Developing Countries: The case of Indian Manufacturing [Online]. United Nations University. 
Available at: http://archive.unu.edu/hq/library/Collection/PDF_files/INTECH/INTECHwp13.pdf 
[Accessed 1 April 2014]. 
Labowitz, S. and Baumann-Pauly, D. (2014). Business as Usual is Not an Option: Supply Chains and Sourcing 
after Rana Plaza. NYU STERN : Center for Business and Human Rights [Online]. Available at: 
http://www.stern.nyu.edu/sites/default/files/assets/documents/con_047408.pdf [Accessed 1 August 
2014]. 
Mahlich, J. (2009). Patents and performance in the Japanese pharmaceutical industry: An institution-based view. 
Asia Pacific Journal of Management [Online], 27, 99-113. Available at: 
http://eds.b.ebscohost.com/eds/results?sid=17159f62-6ff7-4a9d-bff3-
543db0d199fc%40sessionmgr198&vid=1&hid=101&bquery=Patents+AND+(performance+AND+%2
2in%22+AND+the+AND+Japanese+AND+pharmaceutical+AND+industry%3a+AND+%22An%22+
AND+institution-
based+AND+view)&bdata=JmNsaTA9RlQmY2x2MD1ZJmNsaTE9RlQxJmNsdjE9WSZhdXRodHlw
ZT1zaGliJnR5cGU9MCZzaXRlPWVkcy1saXZl [Accessed 21 July 2014].  
Mason, C. M., Carter, S., & Tagg, S. K. (2006). The effect of the national minimum wage on the UK small business 
sector: a geographical analysis. ENVIRONMENT AND PLANNING C [Online], 24(1), 99. Available at: 
http://eds.a.ebscohost.com/eds/detail?vid=3&sid=6805e9fb-5a81-4c2d-8311-
a0f763f4ee3f%40sessionmgr4003&hid=4105&bdata=JnNpdGU9ZWRzLWxpdmU%3d#db=edselc&
AN=edselc.2-52.0-33644655698 [Accessed 1 April 2014]. 
Mckinsey & Company (2011). Bangladesh’s ready-made garments landscape: The challenge of growth [Online]. 
Available at: http://www.mckinsey.de/sites/mck_files/files/2011_McKinsey_Bangladesh.pdf 
[ Accessed 10 March 2014]. 
Mckinsey & Company (2013). The global sourcing map-balancing cost, compliance, and capacity: Mckinsey’s 
apparel CPO survey 2013 [Online]. Available at: 
http://www.mckinsey.de/sites/mck_files/files/2013mckinsey_apparelcposurvey.pdf [Accessed 10 
March 2014]. 
McWilliams, A., & Siegel, D. (2001). Corporate social responsibility: A theory of the firm perspective. Academy 
of management review [Online], 26(1), 117-127. Available at: http://www.jstor.org/stable/259398 
European Journal of Business and Management                                                                                                                               www.iiste.org 
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 
Vol.8, No.16, 2016 
 
103 
[Accessed 4 August 2014]. 
Meyer, J. W., & Rowan, B. (1977). Institutionalized organizations: Formal structure as myth and 
ceremony. American journal of sociology [Online], 340-363. Available at: 
http://www.jstor.org.openathensproxy.aston.ac.uk/stable/pdfplus/2778293.pdf?acceptTC=true&jpdCo
nfirm=true [Accessed 2 July 2014].  
Miller, D. & Williams, P. (2007) What Price a Living Wage? Implementation Issues in the Quest for Decent Wages 
in the Global Apparel Sector. Global Social Policy 9:99. 
Ministry of Labour and Employment of Bangladesh (2013) Gazette on Minimum Wages for RMG Sector Workers 
has been published. Available at: 
http://www.mole.gov.bd/index.php?option=com_content&task=view&id=485&Itemid=1 [Accessed 4 
July 2014].  
Moen, O. (1999) The Relationship between Firm Size, Competitive Advantages and Export Performance Revisited. 
International Business Journal . 18:53. Available at: http://isb.sagepub.com/content/18/1/53  [Accessed: 
2 June 2014). 
Moini, A.H. (1995). An Inquiry into Successful Exporting: An Empirical Investigation using a Three-stage Model. 
Journal of Small Business Management. 26. pp. 32-37. 
Monczka, R. M., Petersen, K. J., Handfield, R. B., & Ragatz, G. L. (1998). Success Factors in Strategic Supplier 
Alliances: The Buying Company Perspective. Decision Sciences [Online], 29(3), 553-577. Available at : 
http://onlinelibrary.wiley.com.openathensproxy.aston.ac.uk/doi/10.1111/j.1540-
5915.1998.tb01354.x/pdf [Accessed 18 September 2014]. 
Morris, T and Wood, S. (1991) Testing the survey method: continuity and change in British industrial relations. 
Work Employment and Society, 5(2), p 259-282 
Paton, S., Clegg, B., Hsuan, J. and Pikington, A. (2011) Operations Management.. 1st ed.  Berkshire: McGraw-
Hill Education. 
Peng, M. W., Sunny, L. S., Pinkham, B. & Chen, H. 2009. The Institution-Based View as a Third Leg for a 
Strategic Tripod. Academy of Management Perspectives [Online], 23(4): 63-81. Available at: 
http://www.utdallas.edu/~mxp059000/documents/PengIBV0903AMPR2final_001.pdf [Accessed 20 
March 2014). 
Peng, M. W., Wang, D. Y. L., & Jiang, Y. 2008. An institution based view of international business strategy: A 
focus on emerging economies. Journal of International Business Studies, 39(5): 920–936. 
Perrini, F., Russo, A. and Tencati, A. (2007) CSR Strategies of SMEs and Large Firms Evidence from Italy. 
Journal of Business Ethics [Online], 74 (3), 285-300. Available at: 
http://download.springer.com/static/pdf/282/art%253A10.1007%252Fs10551-006-9235-
x.pdf?auth66=1408396361_f66953ece46cf7b05000eb87ccd7b7ab&ext=.pdf [Accessed 2 August 2014]. 
Porter, M. (2004) Competitive Advantage: Creating and Sustaining Superior Performance. New York: Free Press.   
Porter, M. A. 1980. Competitive strategy: Techniques for analyzing industries and competitors.New York; Free 
Press. 
Porter, M. E. (1979). How competitive forces shape strategy (pp. 137-145) [Online]. Boston: Harvard Business 
Review. Available at: http://faculty.bcitbusiness.ca/KevinW/4800/porter79.pdf [Accessed 5 August 
2014]. 
Porter, M. E. (2008) The Five Competitive Forces That Shape Strategy. Harvard Business Review.  
Rama, M. (2001). The consequences of doubling the minimum wage: the case of Indonesia. Industrial and Labor 
Relations Review [Online]. 864-881. Available at: 
http://info.worldbank.org/etools/docs/library/238300/RamaMWIndonesia.pdf [Accessed 25 March 
2014]. 
Razzaque, A. (2005) . Sustaining RMG Growth after MFA Phase-out: An Analysis of Relevant Issues with 
Reference to Trade and Human Development . Dhaka:UNDP. Technical Evaluation of ILO/UNDP 
Project No. BGD/85/153 
Riley, R., & Bondibene, C. R. (2013). The impact of the national minimum wage on firm behaviour during 
recession. National Institute of Economic and Social Research, Report to the UK Low Pay Commission. 
Rothaermel, F. (2013). Strategic management. 1st ed. New York: McGraw-Hill Irwin. 
Russo, A. and Perrini, F. (2010) Investigating Stakeholder Theory and Social Capital: CSR in Large firms and 
SMEs. Journal of Business Ethics [Online], 91(2), 207-221. Available at: 
http://eds.a.ebscohost.com/eds/detail/detail?vid=2&sid=22e08577-823e-497b-990d-
0a849ef9ce40%40sessionmgr4001&hid=4111&bdata=JnNpdGU9ZWRzLWxpdmU%3d#db=bth&AN
=47260618 [Accessed 2 August 2014]. 
Sammeck, J. (2012). A New Institutional Economics Perspective on Industry Self-regulation. Gabler 
Verlag/Springer Fachmedien Wiesbaden. Available at: 
http://books.google.co.uk/books?id=MoakhkWoL6YC&pg=PA89&lpg=PA89&dq=buyer+driven+ind
European Journal of Business and Management                                                                                                                               www.iiste.org 
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 
Vol.8, No.16, 2016 
 
104 
ustry+clothing&source=bl&ots=MGTJSLVEK7&sig=dUf0_ChlXtkh7w_nA8intpsAO88&hl=en&sa=
X&ei=ULuWU6mQE8K-
Oa77gGg&ved=0CGsQ6AEwCQ#v=onepage&q=buyer%20driven%20industry%20clothing&f=false 
(Accessed 1 June 2014). 
Saunder, M., Lewis, P. and Thronhill, A. (2012) Research Methods for Business Students. 6th ed. Essex: Pearson 
Education Limited. 
Saunders, M., Lewis, P. and Thornhill, A. (2009) Research methods for Business students.5th edn. Essex: Pearson 
Education Limited. 
Spence, L. J. and J. F. Lozano: 2000, Communicating About Ethics with Small Firms: Experiences from the UK 
and Spain, Journal of Business Ethics 27(1), 43–53. 
Teece, D., Pisano, G., & Shuen, A. 1997. Dynamic capabilities and strategic management. Strategic Management 
Journal, 18(7): 509–533. 
The Daily Star (2013) Tk 5,300 RMG minimum wage from Dec. [online] Available at: 
http://www.thedailystar.net/beta2/news/tk-5300-rmg-minimum-wage-announced/ [Accessed: 20 Dec 
2013]. 
Thomas, D. R. (2006). A general inductive approach for analyzing qualitative evaluation data. American journal 
of evaluation [Online]. 27(2), 237-246. Available at: 
http://flexiblelearning.auckland.ac.nz/poplhlth701/8/files/general_inductive_approach.pdf [Accessed 
2nd April 2014]. 
United States International Trade Commission USITC (2004) Textiles and Apparel: Assessment of the 
Competitiveness of Certain Foreign Suppliers to the U.S. Market. Available at: 
http://www.usitc.gov/publications/docs/pubs/332/pub3671/pub3671.pdf ( Accessed 5 June 2014). 
Williamson, O. E. (1971) The vertical integration of production: Market failure considerations. 
American Economic Review[Online], 61: 112-123. Available at: 
http://eds.a.ebscohost.com/eds/detail/detail?vid=5&sid=9f421091-6e89-4c4b-b9c4-
4719b23c0693%40sessionmgr4002&hid=4213&bdata=JmF1dGh0eXBlPXNoaWImc2l0ZT1lZHMtb
Gl2ZQ%3d%3d#db=bth&AN=4505600 [Accessed 5 August 2014]. 
Wilson, M. (2012) The Negative Effects of Minimum Wage Laws  Policy Analysis No. 701. The Cato Institute 
[Online]. Available at: http://www.cato.org/sites/cato.org/files/pubs/pdf/PA701.pdf [Accessed 20 
March 2014]. 
World Bank (2013) Bangladesh Diagnostic Trade Integration Study. Volume3: Sector Studies. Washington DC. 
The World Bank [Online]. Available at: http://www.mincom.gov.bd/doc/dtisvoleom03.pdf [Accessed 
19 Dec 2013]. 
Writhman, L. (2013). In Wake Of Tragedy, New Reforms For Bangladesh Garment Industry. [online] Available 
at: http://www.forbes.com/sites/ups/2013/09/18/in-wake-of-tragedy-new-reforms-for-bangladesh-
garment-industry/ [Accessed: 18 Dec 2013]. 
Writhman, L. (2013). In Wake Of Tragedy, New Reforms For Bangladesh Garment Industry. [online] Available 
at: http://www.forbes.com/sites/ups/2013/09/18/in-wake-of-tragedy-new-reforms-for-bangladesh-
garment-industry/ [Accessed: 18 Dec 2013]. 
Wyatt, Geoffrey. 1989. "New Technology and the Economic Organization of the Clothing  Industry." Technology 
Analysis & Strategic Management 1 (3): 299–312.  
Yin, R. K. (2014) Case Study Research Design and Methods.5th edn. California: Sage Publications 
Yunus, M. (9 May 2013). Savar tragedy, garments industry and Bangladesh. The Daily Star [online]. Available 
from: http://www.thedailystar.net/beta2/news/savar-tragedy-garments-industry-and-bangladesh/ 
[Accessed 10 May 2013]. 
Yunus, M. and Yagamata, T (2012). The Garment Industry in Bangladesh [Online]. Available at: 
http://www.ide.go.jp/English/Publish/Download/Report/2011/pdf/410_ch6.pdf [Accessed 21 February 
2014]. 
Yunus, M. and Yagamata, T (2012). The Garment Industry in Bangladesh [Online]. Available at: 
http://www.ide.go.jp/English/Publish/Download/Report/2011/pdf/410_ch6.pdf [Accessed 21 February 
2014]. 
Zou, S., & Stan, S. 1998. The determinants of export performance: A review of the empirical literature between 
1987 and 1997. International Marketing Review, 15(5): 333–356. 
 
7. Appendix 
Appendix 1: Gazette on Minimum Wage Rate for different grades of Garment Workers 
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Source: Ministry of Labour and Employment of Bangladesh (Translated by the author). 
 
Appendix 2: List of Interviewee’s and their contact details 
Company 
Number 
Company 
Name 
Interviewee 
Name 
Designation Email ID Number of 
Employees 
in Garments 
1 Reedisha 
Knitex 
Limited 
Iqbal Ahmed Senior Vice President 
(Merchandising & 
Marketing) 
iqbalahmed@rkl-
bd.com 
6000 
2 Knit Asia 
Limited 
Amer Selim Director amersalim@knitasia.
com 
6500 
3 Alif 
Group 
Muhammad 
Mustafa 
Haroon 
General Manager qamer.alifgroup@ya
hoo.com 
5500 
4 Topaz 
Group 
Areefen 
Anam 
Director Strategic 
Planning 
arefeen@topazgrp.co
m 
1500 
5 Virtus 
Group 
Eshraf Ali 
Chowdhury 
Managing Director eshraf.chowdhury@
virtus-limited  
2500 
6 Fatullah 
Group 
Minhazul 
Haque 
Director minhaz_hoque@yah
oo.com 
800 
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Appendix 3: Confidential information by Director of Case Study Company 6: The process flow of Garments along 
with Prices 
 
  
 
 
